


Disclaimer
These materials are for information purposes only and do not constitute or form part of an offer or invitation to
sell or issue or the solicitation of an offer or invitation to buy or subscribe for securities of China Pacific
Insurance (Group) Co Ltd (the “Company”) or any holding company or any of its subsidiaries in anyInsurance (Group) Co., Ltd. (the Company ) or any holding company or any of its subsidiaries in any
jurisdiction. No part of these materials shall form the basis of or be relied upon in connection with any contract
or commitment whatsoever.
The information contained in these materials has not been independently verified. No representation or
warranty expressed or implied is made as to and no reliance should be placed on the fairness accuracywarranty expressed or implied is made as to, and no reliance should be placed on, the fairness, accuracy,
completeness or correctness of such information or opinions contained herein. The information and opinions
contained in these materials are provided as of the date of the presentation, are subject to change without
notice and will not be updated or otherwise revised to reflect any developments, which may occur after the
date of the presentation. The Company nor any of its respective affiliates or any of its directors, officers,p p y y p y
employees, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for any
loss howsoever arising from any information contained or presented in these materials or otherwise arising in
connection with these materials.
These materials contain statements that reflect the Company’s current beliefs and expectations about the
f t f th ti d t i di t d h i Th f d l ki t t t b d bfuture as of the respective dates indicated herein. These forward-looking statements are based on a number
of assumptions about the Company’s operations and factors beyond the Company’s control and are subject to
significant risks and uncertainties, and, accordingly, actual results may differ materially from these forward-
looking statements. You should not place undue reliance on any forward-looking information. The Company
assumes no obligation to update or otherwise revise these forward-looking statements for new informationassumes no obligation to update or otherwise revise these forward-looking statements for new information,
events or circumstances that occur subsequent to such dates.
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前瞻性声明Delivering Sustainable Value Growth
本材料由中国太平洋保险（集团）股份有限公司（“本公司”）仅作参考之用，并不构成以下情
况或作为其中一部分，且亦不应被解释为情况如此，即：在任何司法管辖区内提呈或邀请出售或
发售本 或任何控 或其任何 的证券 或招揽作出购 或认购上述证券的 约或邀

前瞻 声明Delivering Sustainable Value Growth

发售本公司或任何控股公司或其任何子公司的证券，或招揽作出购买或认购上述证券的要约或邀
请。本材料的内容或其派发的事实概不作为订立任何合同或作出任何承诺的依据，或就此而加以
依赖。

Solid revenue growth across the boardSolid revenue growth across the board本材料中载列的资料未经独立核实。对于本材料所载资料或意见是否公平、准确、完整或正确无
误，并未明示或默示作出任何陈述或保证，且亦不应对之加以依赖。本材料所载的资料和意见是
提供截至路演推介日期为止，并且可对本材料作出任何更改，无须另行通知；对于在路演推介日
期后可能发生的任何变化 日后不会对本材料进行更新或以其他方式加以修订 以反映上述变化

Solid revenue growth across the boardSolid revenue growth across the board

期后可能发生的任何变化，日后不会对本材料进行更新或以其他方式加以修订，以反映上述变化
的任何最新发展。本公司及其关联公司或任何董事、高级管理人员、雇员、顾问或代表，对于因
本材料所载或呈列的任何资料而产生的或因其他原因产生与本材料有关的任何损失，概不承担疏
忽或其他方面的责任。

Sustained value enhancementSustained value enhancement

责

本材料载有多项陈述，反映本公司目前就截至其中所示个别日期为止对未来前景之看法及预期。
这些前瞻性陈述是依据多项关于本公司营运的假设以及在本公司控制范围以外的因素作出的，可
能受庞大风险和不明确情况的影响，因此，实际结果或会与这些前瞻性陈述所述者有重大差异，

Continued customer demand oriented initiativesContinued customer demand oriented initiatives

能受庞大风险和不明确情况的影响，因此，实际结果或会与这些前瞻性陈述所述者有重大差异，
你不应过分依赖前瞻性陈述的内容。对于在该等日期后出现的新资料、事件或情况，本公司无义
务更新或以其他方式修订这些前瞻性陈述。
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Performance Highlights(1/2)

1H13 1H12 Change(%)

R (1) 104 068 92 295 12 8

(RMB mn)

Revenue(1) 104,068 92,295 12.8

GWP 98,662 90,511 9.0

Life 56,270 55,229 1.9
Revenue

P&C 42,354 35,246 20.2

30.06.2013 31.12.2012 Change(%)

AuM 736,180 687,205 7.1

Group in-house AuM 661,939 627,328 5.5
AuM

Group 282% 312% (30pt)

3rd party AuM 74,241 59,877 24.0

Life 193% 211% (18pt)

P&C 157% 188% (31pt)

Solvency

4

(1) Based on PRC GAAP. 



Performance Highlights(2/2)

1H13 1H12 Change(%)

g g ( )

(RMB mn)

Embedded value of the Group(1) 139,723 135,280 3.3

VNB of life insurance 4,254 4,061 4.8

9 %Combined ratio 97.7% 94.2% 3.5pt

Growth rate of investments’ net 
value(2) 4.3% 5.3% (1.0pt)

N t i f th G (3) 5 464 2 638 107 1Value Net income of the Group(3) 5,464 2,638 107.1

Life 3,462 1,059 226.9

P&C 1 740 1 568 11 0

Value

Creation
P&C 1,740 1,568 11.0

EPS(RMB)(3) 0.60 0.31 93.5

Net assets(1)(3) 96,306 96,177 0.1Net assets , 96,177 0.1

ROE 5.6% 3.3% 2.3pt

(1) As at 30.06.2013 and 31.12.2012. 
(2) Stated on an annualized basis(2)  Stated on an annualized basis.
(3)  Attributable to equity holders of the parent. 
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Solid Revenue Growth 
Gross Written Premiums

(RMB mn)

90 511
98,662

+14 2%
+4.2%

+9.0%

76,066

86,875 90,511

+50.2%

+14.2%

50,651

31,969

48,959
54,574 55,229 56,270

27 107
32,301 35,282

42,392

18,682
27,107

1H09 1H10 1H11 1H12 1H13

Group Life P&C
(1)

(1) Including GWP from CPIC HK.   
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Steady Growth of AuMy

AuM +7.1% (RMB mn)736,180687,205

59,877 
74,241 

3rd party 
AuM

% ( ),,

+24.0%
3rd party AuM by  CPIC AMC

+43 3%

28,355 

40,629 

+43.3%

627,328 661,939 Group  
in-house 
AuM

+5.5% Assets under custody of
Changjiang Pension Company

31.12.2012 30.06.2013

AuM

31 522
33,612 

Changjiang Pension Company
+6.6%

31.12.2012 30.06.2013

31,522 

31.12.2012 30.06.2013
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Sustained Value Enhancement(1/2)( )

P&C Underwriting ProfitabilityLife VNB Growth 
(RMB mn) (%)

94.2 95.9 95.8 97.9 97.7

(RMB mn) (%)

3 830
4,061 4,254 

59.7 61.2 61.2 62.3 62.2

3,830 
34.5 34.7 34.6 35.6 35.5

1H11 1H12 1H13 1H12 9M12 FY12 1Q13 1H13

Loss ratio Expense ratio Combined ratio
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Sustained Value Enhancement(2/2)( )
Net Income ROE

(RMB mn) (%)

2 638

5,464
+107.1% Group

3 3

5.6
+2.3pt Group

(RMB mn) (%)

2,638

Life 3,462+226 9%

3.3

+5.3pt Life 8.4
Life

1,059
+226.9% 5.3pt

3.1

7 1

1,568

1,740P&C+11.0% +0.7pt P&C
6.4

7.1

1H121H13
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With P&C’s  



Business Performance
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Life(1/4)Life(1/4) 
VNB increased by 4.8%

VNB Movement

303 (45) (65)

(RMB mn)

VNB Movement

+4.8%

4,061

303 ( ) (65)
4,254

1H12 Ch l M th d l d 1H131H12 Channel 
mix

Business 
mix

Methodology and 
assumption 
changes(1)

1H13

(1) Adjusted over the period from 01.07.2012 to 30.06.2013.
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Life(2/4)Life(2/4)
New business margin up 2.6pt; Agency’s share of VNB increased to 80.3%

New business margin VNB contribution by channelNew business margin

+2 6 t

VNB contribution by channel

1H12 1H13

(%) (%)

15 4

18.0 

13 6

+3.5pt

+2.6pt

11.9 

15.4 
80.3 13.4

6.3
78.5

13.6

7.9
+2.7pt

9.2

Agency Bancassurance Direct marketing(1)

1H10 1H11 1H12 1H13

New business margin= VNB/First year annualized premiums

(1) Including telemarketing and internet sales
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Life(3/4)Life(3/4)
Agency new premiums increased by 10.3%; Productivity up 7.4% 

VNB from agency channelGWP from agency channel

7 288
8,042 28,210

32,852

VNB from agency channelGWP from agency channel

(RMB mn) (RMB mn)

20,922 24,810 

7,288 
,

3,189 3,417 

1H12 1H13
New policies Renewal policies

Monthly average agent productivityMonthly average number of agents

1H12 1H13

(Thousand) (RMB)

274 282 4,427 4,754

1H12 1H13 1H12 1H13
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Life(4/4)Life(4/4)
Bancassurance VNB up 3.1%

VNB from bancassuranceGrowth rate of bancassurance GWP

(7 7)

VNB from bancassuranceGrowth rate of bancassurance GWP

(%) (RMB mn)

(15.9)

(7.7)

(28.6)

(23.4) 553 
570 

(37.6)

(33.2)

1M13 2M13 1Q13 4M13 5M13 1H13 1H12 1H131M13 2M13 1Q13 4M13 5M13 1H13 1H12 1H13
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P&C(1/3)P&C(1/3)
GWP up 20.2% with combined ratio at 97.7%

P&C GWP Auto combined ratio

98 9 99.8

P&C GWP Auto combined ratio

42,354
(%)(RMB mn)

95.6 96.6 97.3
98.9

8,816

10,520

1H12 3Q12 FY12 1Q13 1H1328,216

35,360

5,530

7,253

Non-auto combined ratio20,768

(%)

87.9 92.8 88.9 93.5
87.915,238

20,963

26,544
31,834

2,742

3,7278,479

13,030
(%)

5,737
9,303

1M13 2M13 1Q13 4M13 5M13 1H13
1H12 3Q12 FY12 1Q13 1H13

Auto Non-auto
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P&C(2/3)P&C(2/3)
Non-auto GWP increased to RMB 10.52 billion, with growth rate up by 9.9pt 

(RMB mn)

By product lines 1H13 1H12 Change(%)

P t 3 051 14 3

( )

Property 3,486 3,051 14.3 

Liability 1,610 1,328 21.2 

Accident 1,325 970 36.6

Cargo 993 951 4.4

Others 3,106 2,720 14.2

Total 10,520 9,020 16.6Total 10,520 9,020 16.6
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P&C(3/3) ( )
GWP from telemarketing, internet  and cross-selling up 42.1%，with its share of total 
GWP up by 3pt

GWP from telemarketing, internet and 
cross-selling Channel mix

(RMB mn) (%)

5 756

8,181

19.4 17.2

1H131H12

1,561 
5,756

16.3

8.855 5

19.3

9 054 56 620

1,264 

55.5 9.054.5

4,492 

6,620 

Agents

Direct marketing

Telemarketing, internet  and 
cross-selling
Brokers

1H12 1H13

Cross-selling Telemarketing and internet
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Asset Management(1/3)Asset Management(1/3)
AuM increased by 7.1% to RMB 736 billion

(RMB bn) 

74

736
687

634

44
47

47
60

570
535

476
429

523
587 627 662

32
33

40
429

398

366 396 436
491 523

31.12.2009 30.06.2010 31.12.2010 30.06.2011 31.12.2011 30.06.2012 31.12.2012 30.06.2013

Group in-house AuM 3rd party AuM
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Asset Management(2/3)Asset Management(2/3)
Portfolio of Group in-house AuM

30 06 2013(%) 31 12 2012(%) Change(pt)30.06.2013(%) 31.12.2012(%) Change(pt)

Fixed income investments(1) 84.3 85.0 (0.7)

Debt securities 54.5 52.8 1.7 

Term deposits 23.3 26.2 (2.9)

Debt  investment plans 4.9 4.5 0.4 

Others(2) 1.6 1.5 0.1 

Equity investments 10.3 10.0 0.3 

Investment funds 4.4 4.6 (0.2)

Equity securities 4.3 4.3 -q y 4.3 4.3

WMP 0.3 - 0.3 

Others(3) 1.3 1.1 0.2 

Real estate 1 1 1 0 0 1

(1)  Including debt securities, term deposits, debt investment plans, statutory deposits, policy loans and  wealth management 
products etc

Real estate 1.1 1.0 0.1 

Cash & cash equivalents 4.3 4.0 0.3 

products, etc.
(2)  Including statutory deposits, policy loans and wealth management products, etc.
(3)  Including unlisted equity securities. 
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Asset Management(3/3)Asset Management(3/3)
Investment yield improved 

Total investment yieldGrowth rate of investment’s net value Total investment yieldGrowth rate of investment s net  value

annualized
4.83.2

(%) (%)

1.5 1.7
2.5

1H12 2H12 1H13

Net investment yield

2.0 

annualized
4.3

annualized
5.0

5.1

(%)

2.6 2.5 2.7

1H12 2H12 1H13

Figures are stated on an unannualized basis unless otherwise specified

1M13 2M13 1Q13 4M13 5M13 1H13

Figures are stated on an unannualized basis unless otherwise specified.
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文件中找不到关系 ID 为 rId2 的图像部件。
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